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Lets Get Started

47 million international students on 12 market specific sites delivered in 10 languages

July 1, 2017 – Jun 30, 2018

Market Site Annual Traffic

Global www.hotcoursesabroad.com   10,290,000

Middle East   www.hotcourses.ae   5,255,000

Indonesia   www.hotcourses.co.id   7,209,000

India   www.hotcoursesabroad.com/india   6,557,000

Thailand   www.hotcourses.in.th 4,488,000

Vietnam   www.hotcourses.vn   3,602,000

Brazil   www.hotcourses.com.br   2,460,000

Latin America   www.hotcourseslatinoamerica.com   2,283,000

Russia   www.hotcourses.ru   1,734,000

Turkey   www.hotcourses-turkey.com  2,191,000

Korea   www.hotcourses.kr   513,000

China   www.hotcourses.cn   490,000

Total:47,072,000



English speaking destinations: Where new students are going

Sources:  Australia Dept of Home Affairs, Canada CIC, NZ Department of Labour (Immigration), UK Home Office, US Institute of International Education. Open Doors Report.

* USA visa data not shown as it is not comparable to previous years due to changes in visa policy and processes; alternatively Open Doors new enrolments data is shown
Data based on Australia – total, Canada – total, NZ – full-fee paying, UK - offshore, non-EU only, US – HE only

• Student visas granted vary by destination

Australia Canada NZ UK USA*

Year on year % change in student visas issued by study destination*



How Does Search Data Support This?



Using Search Data to Identify Changing Trends



Destination Preference Indonesia

16/17 Study Destinations 17/18 Study Destinations



Let’s Look At Indonesia In A Little More Detail:

17/18 Demand from Jakarta 17/18 Demand from Medan



Using Search Data To Identify Changing 
Trends



Destination Preference Saudi Arabia

01 Jan 18 – 31 Mar 18 01 Sep 18 – 30 Sep 18



Search Preference – USA and UK



Search Preference - Australia



Using Search Data To Identify Changing 
Trends



India Reacts?

01 Jan 18 – 31 Mar 18 03 Sep 18 – 02 Oct 18



India - Study Level Preference YoY

2016/2017

2017/2018



Where Are UG Students In India Looking To Study?



Where Is UG Demand In India?



Conversion







Leverage Data: Conversion Funnels

Arrive

Do 
something 

good

Do something 
really good 

Improve this

Because bad conversion affects good students 

K Meh. I’m going 
somewhere 

else



Most Preferred Content Formats For Retaining Information –
Hotcourses Student Survey 2018



What Is The Most Valuable Content When Researching?





 Content hub partners receive 
3 times views to other 
advertisers

 Users are 3 times more likely to 
enquire from a content hub 
partner page

 Content hub providers receive x3 
the enquiries to other advertisers



“If we have data, let’s look 
at data. If all we have are 
opinions, let’s go with mine.” 


